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Needs Assessment Methodology and Findings			
Needs Assessment Methodology
Describe and justify your methodology for assessing the needs of the Supplemental Nutrition Assistance Program (SNAP) target audience in the State.
	A. 
	Existing information (source, content, time frame):

	Click here to enter existing information.
	B. 
	New information collection (source and content):

	
Click here to enter existing information.


Needs Assessment Findings
1. Demographic Characteristics of Supplemental Nutrition Assistance Program (SNAP)   Target Audience.  If information is available, discuss geographic location, race/ethnicity, age, gender, family composition, education, and primary language. Reference the source(s) of any data described.
	Target Audience
	State

	
	Choose a State.
	Click here to enter target audience.
	Click here to enter target audience.
	Click here to enter target audience.
	Click here to enter target audience
	Click here to enter target audience
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2. Related Behavioral and Lifestyle Characteristics of Supplemental Nutrition Assistance Program (SNAP) Target Audience                                                                       
If information is available, discuss implications of dietary and food purchasing habits and where and how SNAP target population eat, redeem SNAP benefits, live, learn, work, and play.  Cite sources of information.

Click here to enter information.

3. Other Nutrition-Related Programs Serving Low-Income Persons 
Discuss the availability of other nutrition-related programs, services, and social marketing campaigns (i.e., EFNEP, Child Nutrition services, etc.).

Click here to enter information.

4. Areas  of the State Where Supplemental Nutrition Assistance Program Target Audience Is Underserved or Has Not Had Access to SNAP-Ed Previously

Click here to enter information.

5. Implications of Your Needs Assessment and How These Findings Were Applied to This Current Year’s SNAP-Ed Plan

Click here to enter implications and findings











	
