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Getting Ready… 
 
OVERVIEW 
 
USDA’s Loving Your Family Feeding Their Future Through The Food Stamp Program initiative 
provides educational and promotional materials and techniques to help food stamp nutrition 
educators in their work with low-income mothers including Spanish speakers and those with 
limited reading skills.   
 
The overarching goal of the initiative was to develop a comprehensive strategy for conveying the 
messages of the 2005 Dietary Guidelines for Americans to low-income mothers.  FNS worked 
with a private contractor on this initiative and used a social marketing approach to develop and 
implement the project.  The development process included the following key components: 

• Research with Food  Stamp Program (FSP) participants and staff 
• Development of a social marketing plan 
• Development of materials and approaches for low-literacy and Spanish-speaking mothers 
• Development of materials and support for FSP nutrition educators. 

 
The Loving Your Family…. theme was selected 
based on findings from qualitative research (focus 
groups) that indicated Loving…provides a warm, 
nurturing, feminine, and personal message.  It 
directly reflects reported aspirations of mothers for 
their families…to have loving, supportive homes.  It 
is a positive, affirming declaration that also suggests the 
the future of their children.  The tag line, Nutrition Educa
helps make the connection between nutrition education s
materials may also be used in other Food and Nutrition S
similar audiences. 
 
Keys findings in discussions with nutrition educators dur
initiative noted program staff members are committed, ca
relatively well versed in the basic components of sound n
content needed in order to deliver comprehensive curricu
practices to their clients.  However, they reported a desir
would address some of the literacy, language, cultural an
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central goal of mothers to provide for 
tion Through the Food Stamp Program, 

ervices and the FSP. However, the 
ervice (FNS) programs that target 

ing the formative research phase of the 
ring, and highly motivated.  They are 
utrition education---particularly the 
la of healthy nutrition and lifestyle 
e to have materials and strategies that 
d income barriers faced by their clients.  



 
IMPLMENTING LOVING YOUR FAMILY… 
 
The Loving Your Family… theme brands food stamp nutrition education as a benefit of the food 
stamp program.   Accordingly, use of the Loving Your Family… logo is not limited to the initial 
materials developed for the project but is available for nutrition educators to use as an 
overarching theme for other food stamp nutrition education efforts.  Ideally, Loving Your 
Family… would evolve to identify many of the State and local food stamp nutrition education 
efforts.   One model for using all of the materials as part of a mini-series is described in the 
following pages. 
 
MODEL FOR SUCCESS – Implementing Loving Your Family… 
 
STEP 1:  Train Staff 
 
Option A.  Review the Educator’s Handbook and the Explore Loving Your Family…on-line 
module with nutrition education providers at an in-person training session. 
 

 
The on-line education module, Explore Loving Your 
Family…provides a visually narrated tour through the 
Educator’s Handbook.  To access the module, go to 
www.nal.usda.gov/foodstamp/ . 
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The Educator’s Handbook provides guidance and resources for 
delivering nutrition education services.  The Handbook also 
reviews and provides uses for all the Loving Your Family… 
materials.  
 
 
 
 
 

lude a review of the educational and promotional tools of the project as part of the in-person 
ning Session. Appendix A provides a visual and brief description of each tool. 

ion B.  Ask nutrition educator providers to review the on-line education module, Explore 
ing Your Family…and the Educator’s Handbook at their work site.  Provide Attachment A to 
h provider for reference. 
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STEP 2:  Plan Education Sessions for Participants 
 
Planning the four session mini-series includes setting the dates, identifying the location, and 
developing strategies for recruiting participants.  Consider recruiting at the local food stamp 
office, and other community locations using the promotional brochure.  Place contact and/or 
class information about the sessions on the back of the brochures in the space provided.  Other 
means of recruiting class participants include signs in offices, supermarkets, WIC and other 
program locations in the local community.  Also, try health sections of local newspapers, church 
bulletins and radio. 
 
STEP 3:  Conduct Education Sessions 
 
Using the four discussion session guides, the nutrition educator conducts the four sessions. 
Tips for Success: 

a. Collect all supplies and materials before sessions. 
b. Teach sessions in any order, they are not sequential.   
c. Implement sessions as outlined using the appropriate black and white reproducible habits 

and color handouts.  Provide participants with the B/W Guidebook sections and handout 
materials.  

d. Use the sample forms from the Food Stamp Nutrition Connection (FSNC) to get 
customer feedback. Read through the customer feedback sheet and encourage participants 
to ask for help if they have any questions and need clarification.   

e. Encourage participants to come to the next session and remind them that they will get the 
full-color Healthy Family Guidebook if they attend all four sessions.   

f. Conduct a taste test of a recipe at the start of class.  Tell participants that the Guidebook 
has many recipes and 2 weeks of menus. 

 
STEP 4:  Review Feedback 
  
After the first session, review the customer feedback forms and note items that participants 
indicated they would like to learn.  Consider the participants current eating and physical activity 
behaviors.  For example, if all participants indicated little or no physical activity, give that area 
some additional focus in discussions in the remaining sessions.   If participants indicated they eat 
few or no dark-green or orange vegetables, provide sample tastings of recipes that include those 
items. 
 
STEP 5:  Complete Remaining Sessions 
 
Conduct the remaining three sessions.  After the fourth and final session, have participants 
complete customer feedback using the sample forms from the Food Stamp Nutrition Connection. 
Read the questions out loud on the customer feedback sheet and encourage participants to ask for 
help if they have any questions and need clarification.  Give each participant a full-color Healthy 
Family Guidebook upon completion of the four session series.  Review the Guidebook 
components with participants and ask them to share ideas about how they will use it. 
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STEP 6:  Compile and Analyze Results from Participants 
 
Compare customer feedback from the first session and the fourth session and note any noticeable 
changes in reported behavior.  Consider any comments from participants.  Document any 
difficulties encountered in implementing the sessions, attendance and drop-out rates for all four 
sessions and interest in additional classes. 
 
STEP 7:  Follow-up 
 
Follow-up with session participants to determine how they have used the Guidebook, check on 
current eating and physical activity behaviors and determine continued interest in improving 
skills. 
 
STEP 8:  Share Feedback 
 
Provide feedback to FNS on your experience in using the materials.  Consider using the User 
Response Card found in the Loving Your Family… kit and e mailing or faxing your comments to 
NSS at 703-305-2576.  
 
EVALUATION 
 
During development, Loving Your Family…went through extensive formative research and field 
testing; however the model described above has not yet been evaluated.  Because State and local 
implementing agencies will likely use the Loving Your Family…materials in a variety of 
different ways, we encourage you to evaluate this intervention and develop appropriate tools.  It 
may be possible to incorporate the Loving Your Family…materials into a State’s existing efforts 
that already include an evaluation tool.  We encourage States and implementing agencies to plan 
and implement evaluation to assess the impact of this intervention on behaviors and key 
preceptors of behavior change. Include any evaluation plans and strategies in the State Plan.
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Educational or Promotional Tools Description 

 

 
 
 
The Staff Support Kit for 
educators includes a 
copy of the Loving Your 
Family… resources in 
both English and 
Spanish 
 
 
 
 
 

 

 
 
 
Brochures link food 
benefits with nutrition 
education; discusses 
benefits & services.
Space on back for 
educators to insert 
contact information. 
Available in both 

  

nglish and Spanish. E
 

Appendix A: Promotional and Educational Tools 
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MyPyramid messages 
appropriate for low 
literate English and 
Spanish speaking 
audiences.  Guidebook 
includes recipes, menus 
and tips for shopping 
and preparing foods. 
 
 
 
 

 

 
 
Participant handout 
discusses smart food 
choices and ways to 
increase physical 
activity. Available in 
English and Spanish. 
 
 
 
 

 

 
 
 
Handout introduces time 
saving and/or low cost 
recipe ideas for 
preparing healthy and 
delicious meals.  
Available in English and 
Spanish. 
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Handout visually aids 
clients in recognizing 
one-cup portions of 
various fruits. Available 
in English and Spanish. 
 
 
 
 
 
 
 

 
 

 
 
 
 
 

Handout visually aids 
clients in recognizing 
one-cup portions of 
various vegetables.  
Available in English and 
Spanish. 
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Black and white 
reproducibles highlight 
the seven nutrition 
habits from the Healthy 
Family Guidebook.  
Available in English and 
Spanish 

  

Four discussion session 
guides for the nutrition 
education.  Topics 
include: 
1. Family Meals- Easy, 

Tasty, and Healthy! 
2. Vegetables and 

Fruits—Simple 
Solutions  

3. How Much?—Food 
and Physical Activity 

4. Family Time—Active 
and Fun 
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