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Introduction 

As part of the Supplemental Nutrition Assistance Program Education (SNAP-Ed), State 
and implementing agencies submit an Annual Report to describe project activities, 
outcomes, and expenditures for the prior fiscal year. Beginning in fiscal year 2023, 
agencies will use the web-based National Program Evaluation and Reporting System (N-
PEARS) to submit standardized Annual Report information. 

The SNAP-Ed Data Collection Template (template) is an optional resource agencies can 
use to collect and summarize program and outcome data in a format aligned with N-
PEARS. Agencies can reference this companion user guide and related demonstration 
videos when using the template. Developed in Microsoft Excel, the template provides 
agencies a place to collect and summarize project information about— 

 Program sites 

 Direct education (DE) series and participant-level data 

 Policy, systems, and environmental (PSE) change initiatives 

 Program partners 

 Social marketing campaigns 

Agencies will submit these program and 
outcome data in N-PEARS by project. The 
SNAP-Ed Plan Guidance defines a project as 
“an intervention or a cluster of 
interventions or activities executed by a 
single agency (State agency, implementing 
agency, or subcontractor) with common 
goals, intended outcomes, target 
audiences (e.g., youth), and 
implementation setting types (e.g., 
school)” (Food and Nutrition Service [FNS] 
SNAP-Ed, n.d., p. 59). To align with N-
PEARS, the template is designed to collect and summarize data for a single project. 
Agencies with more than one project will need to set up and use different templates for 
each project.  

The template has two versions: a data entry workbook, with only data entry tabs, and 
an agency workbook, with data entry tabs and a Summary tab. Agencies may use 
multiple data entry workbooks for one project if they have multiple staff who will enter 
data (e.g., educator, PSE specialist, office staff). We suggest you adopt a file naming 
convention to keep track of your various workbooks, such as— 

 DataEntry_ProjectName_StaffLastName_YYYYMMDD.xls 

 Agency_ProjectName_YYYYMMDD.xls 

Relevant Terms 

 Agency contact: staff who organize 
program data entry, compile data 
entry workbooks, and summarize 
data for input into N-PEARS  

 Workbook: Excel file with one or 
more worksheets 

 Tab: square at the bottom left of 
the workbook representing a 
worksheet 
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What Agencies Should Use the Template? 

Agencies are not required to use the template. We developed it to ease the transition to 
N-PEARS for agencies that do not have a data management system and an analysis 
process aligned with N-PEARS. If an agency can collect and summarize data through an 
existing system, such as the Program Evaluation and Reporting System (PEARS), it will 
likely not benefit from using the template. Implementing agencies that have questions 
about whether they would benefit from using the template or wish to confirm their 
current data management process is aligned with the new Annual Report should contact 
their State agency, and State agencies should contact their Regional Coordinator for 
remaining questions. 

User Guide Overview 

Agency contacts can follow the user guide to— 
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Distribute Materials to Data Entry Staff 

Ideally, data entry workbooks can be distributed at the beginning of the fiscal year so 
data can be collected as programming occurs. How often data entry workbooks are 
updated will be up to the agency and communicated to data entry staff in the 
completed Data Entry Decision Point Table (appendix A).  

Materials to distribute include the following: 

 Data Entry workbook with file 
naming convention updated 

 Completed Data Entry Decision 
Point Table (appendix A) 

 Data Entry Instructions (appendix B) 

 PSE Change Description Table, if the 
project includes PSE (appendix C) 

 Data entry demonstration video 

Your agency may decide to host a training for any staff who will complete data entry 
and include components such as these: 

 Demonstration videos and data entry instructions 

 Data entry decision points and the importance of consistency in data entry to 
ensure accurate data 

 Data organization in the Summary tab and input into N-PEARS to create a 
common understanding of why data are being collected 

 Time for questions and answers  

  

Examples of Data Entry 
Decision Points 

 When will staff enter participant 
surveys into the workbook? 

 How will you estimate reach when 
actual reach is not available? 

 What cutoff point will you use to 
identify participants who meet 
guidelines for health behavior 
outcomes? 
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Conduct Regular Check-ins 

Once you distribute data entry workbooks, regular check-ins throughout the year can 
provide an opportunity to identify and resolve any new decision points and ensure staff 
know the data entry schedule and follow it. Regular check-ins can also offer an 
opportunity to review data entered to date and identify any missing or inaccurate data 
(e.g., Sites tab has incomplete addresses). 

Make sure you collect data entry workbooks from departing staff and distribute 
materials to new staff during their onboarding. When job responsibilities align between 
departing and new staff, the same workbook can be used to ensure data are not missing 
or duplicated. 
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Prepare the Data 

1. Collect data entry workbooks after programming has ended and with enough time 
to prepare the data and input data into N-PEARS before the report is due. 

2. Review workbook data and follow up with staff regarding missing or inaccurate 
data. 

3. Copy the data from each data entry workbook tab into your agency’s workbook 
tabs. This step is essential. Otherwise, your Summary tab will not reflect all of the 
work performed on behalf of your project. There are many ways to copy and paste 
data, and you likely have a favorite. One way is to highlight the row numbers at the 
far left of the tab that you want to copy. Next, right-click your mouse and select 
“copy.” Then, in the agency workbook tab, select the row you want data to start in, 
right-click your mouse, and select “paste.” You may be prompted to keep source 
formatting or match destination formatting; the formatting does not matter 
because the tabs in data entry and agency workbooks are the same. The agency 
demonstration video reviews how to copy and paste data. 

a. Since the PSE tab has protected columns for PSE names, entire rows can’t be 
copied and pasted. Instead, copying and pasting groups of cells (e.g., cells in 
columns a–b and rows 3 until the end of data) will work best.  

4. Because more than one data entry workbook for the project could include the same 
site, use the Sort function in Excel to sort data in the Sites tab by site name. When 
you enter information for that site into N-PEARS, enter data from all rows for that 
site. 

5. Because more than one data entry workbook for the project could list the same 
partner, use the sort function in Excel to sort data in the Partners tab by partner 
name. For the Summary tab to work correctly, you will want to manually combine 
any partners who are represented on multiple rows to have all their relevant data 
combined into just one row. 

6. Go to the Summary tab and check for any visible errors. 

a. The Summary tab is organized to show headers and subheaders aligned 
with N-PEARS pages. Click + along the left margin of the Summary tab to 
expand data for a subheader. 

b. The Summary tab does not include all data for all tabs; it contains only the 
data summarized for entry into N-PEARS. For example, because you will 
enter data from the Sites and PSE tabs directly into N-PEARS, those data are 
not included in the Summary tab. 

c. The Summary tab follows the flow of N-PEARS, including Module and Page 
naming conventions and organization of data from left to right and from top 
to bottom. 

7. The Summary tab is formatted to print in landscape view, one page wide, with 
column and row identifiers showing. You may find it helpful to print the tab and 
have it in front of you as you input data into N-PEARS. 
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Input Data Into N-PEARS 

All data collected in the agency workbook relate to N-PEARS Module 3: Planned Projects 
and Activities. However, the agency workbook does not capture all data needed in N-
PEARS because not all data would benefit from being stored throughout the year or 
summarized before entry (e.g., languages in which interventions were offered). 

Project Sites 

The Project Sites page of N-PEARS (see figure 1) corresponds to data in the Sites tab of 
the agency workbook. You will input data from the Sites tab directly into N-PEARS. 
Generally, columns in the Sites tab parallel the data entry fields in N-PEARS with one 
exception: Intervention approaches appear as separate columns in the Sites tab but are 
selected from a drop-down menu in N-PEARS. From the N-PEARS drop-down menu, 
select all intervention approaches indicated with a “Yes” in the Sites tab. 

Figure 1. N-PEARS Project Sites Input 

 
Note: N-PEARS interface may look different at the time of input. 
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Direct Education 

In N-PEARS, the Direct Education (DE) page begins with several items not collected in the 
agency workbook (e.g., stage, planning and developing results, languages). Information 
for these items will likely come from a combination of the SNAP-Ed Plan and project 
manager(s) who oversaw SNAP-Ed implementation throughout the year. 

If this project included DE, follow the instructions below. 

Reach 

The N-PEARS Reach page corresponds with rows 2–67 in the Summary tab. 

 The total number of DE participants (unduplicated) is in Summary tab rows 5–6. 

 Counts for actual and estimated participant ethnicity, race, gender, and age are 
in Summary tab rows 7–62. 

 N-PEARS has an optional breakout for the 5–17 age group. The agency 
workbook collects totals only for the 5–17 age group to streamline data 
collection and entry. 

 Summary tab rows 63–67 include the explanation of estimation methods used 
for ethnicity, race, gender, and age counts across DE series. You may need to 
summarize and consolidate these explanations further because the text is just a 
merge of all explanations across DE series. 

 
Check for Data Entry Accuracy 

 Verify the totals for actual and estimated counts are the same in both N-PEARS and the 
Summary tab. 

Mode of Delivery 

The N-PEARS Mode of Delivery page corresponds with rows 68–96 in the Summary tab. 

 The Summary tab identifies the modes of DE delivered (e.g., in person) as “Yes” 
with a shaded cell (rows 71–76). Enter all delivery modes used into the drop-
down menu in N-PEARS. 

 Follow the same process for the types of DE series delivered (rows 79–86). 

 Input the total number of DE sessions delivered in N-PEARS from rows 89–92. 

 Input the estimated total time of participant engagement in DE interventions 
from rows 95–96.  
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Individual Behavior Change Medium Term 1 (MT1): Healthy Eating 

The N-PEARS MT1 Behavior Change page corresponds with rows 97–279. For each age 
group (< 5, 5–17, 18–59, 60+) within each outcome measure collected for the project, 
input the following: 

 The number of individuals who are meeting guidelines (e.g., eat more than one 
kind of vegetable throughout the day or week), the number of mean cups (e.g., 
cups of fruit per day), or the mean times per day (e.g., times per day fruits were 
consumed). 

 The total number of participants surveyed. 

 Both pre- and postdata. 

Please note: N-PEARS requires additional data not included in the agency workbook 
(e.g., describe the data collection instruments used). 

Individual Behavior Change Medium Term 2 (MT2): Food Resource Management 

The N-PEARS MT2 Behavior Change page corresponds with rows 280–436 in the agency 
workbook Summary tab and follows the same data input process described for 
Individual Behavior Change MT1: Healthy Eating. 

Individual Behavior Change Medium Term 3 (MT3): Physical Activity and Reduced 
Sedentary Behavior 

The N-PEARS MT3 Behavior Change page of N-PEARS corresponds with rows 437–463 in 
the agency workbook Summary tab and follows the same data input process described 
for Individual Behavior Change MT1: Healthy Eating. 

PSE Change Initiatives 

The N-PEARS PSE Change Initiatives page begins with indicating whether the project 
includes one or more PSE initiative(s) and corresponds with rows 464–470 of the 
Summary tab. 

If this project included PSE Change Initiatives, follow the instructions below. 

PSE Changes Maintained 

The N-PEARS PSE Changes Maintained page (see figure 2) corresponds with data in the 
PSE tab, columns A–M. 

 If a site in column A has a PSE change identified as maintained in columns B–M, 
enter the site into N-PEARS. 

 Enter the estimated reach listed in column L into N-PEARS.  
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 The PSE Change Maintained drop-down menu in N-PEARS aligns with PSE name 
columns C, E, G, I, and K in the PSE tab. If a site had more than five PSE changes 
maintained, list the ID numbers for additional changes in the notes, column M. 
A reference table in appendix C provides the PSE name that corresponds with 
each ID.

 Enter any notes (besides PSE ID numbers) from column M in the PSE tab into 
the Notes field in N-PEARS (limit notes to 100 words).

Figure 2. N-PEARS PSE Changes Maintained Page 

Note: N-PEARS interface may look different at the time of input. 

PSE Changes Adopted 

The N-PEARS PSE Changes Adopted page (see figure 3) corresponds with data in the PSE 
tab, columns A and N–Y. 

 If a site in column A has a PSE change identified as adopted in columns N–W,
enter the site into N-PEARS.

 Enter the estimated reach listed in column X into N-PEARS.
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 The PSE Change Adopted drop-down menu in N-PEARS aligns with PSE name
columns O, Q, S, U, and W in the PSE tab. If a site had more than five PSE
changes maintained, list the ID numbers for additional changes in the notes,
column Y. A reference table in appendix C provides the PSE name that
corresponds with each ID.

 Enter any notes (besides PSE ID numbers) from column Y in the PSE tab into the
Notes field in N-PEARS (limit notes to 100 words).

Figure 3. N-PEARS PSE Changes Adopted Page 

Note: N-PEARS interface may look different at the time of input. 

Active Partners 

If this project included Active Partners, follow these instructions. 

The N-PEARS Active Partners page corresponds to rows 471–497 in the Summary tab. N-
PEARS contains 23 identified partner types plus an “other” option. Each row in the 
Summary tab reflects a different active partner type.  

If row 497 in the Summary tab indicates one or more partners are included as “other,” 
review those entries in the Partners tab. Ideally, the partner can be recoded to an 
identified category in column B of the Partners tab. In rare cases, a partner will not fit a 
category and will remain as “other.” In N-PEARS, click the “Add Partner” button and fill 
out the section for each “other” partner type. 
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For identified partner types in rows 474–496, input a partner type into N-PEARS only if 
the Summary tab indicates the type has at least one partner. For that partner type, 
input the number of partners, the geographic levels represented by these partners, and 
the partner contributions these partners made. 

Social Marketing 

Impressions, Reach, and Engagement 

If this project included social marketing, follow these instructions. 

The N-PEARS Social Marketing Impressions, Reach, & Engagement page corresponds to 
rows 498–691 in the Summary tab. Figure 4 is an example of how N-PEARS is organized 
for site-level assets. The information in the Summary tab is organized from left to right 
and from top to bottom in the same order as in N-PEARS. Enter these data into the 
corresponding fields. 

Figure 4. N-PEARS Social Marketing Page 

Note: N-PEARS interface may look different at the time of input. 



SNAP-Ed Data Collection Template User Guide 12 

References 

FNS SNAP-Ed (Food and Nutrition Service Supplemental Nutrition Assistance Program 
Education). (n.d.). FY 2023 Supplemental Nutrition Assistance Program Education 
(SNAP-Ed) plan guidance: Nutrition education and obesity prevention program. U.S. 
Department of Agriculture. 
https://snaped.fns.usda.gov/sites/default/files/documents/FY2023_SNAPEd_PlanG
uidance_FV.pdf 

Ryan-Ibarra, S., DeLisio, A., Bang, H., Adedokun, O., Bhargava, V., Franck, K., Funderburk, 
K., Lee, J. S., Parmer, S., & Sneed, C. (2020). The US Supplemental Nutrition 
Assistance Program–Education improves nutrition-related behaviors. Journal of 
Nutritional Science, 9, E44. https://doi.org/10.1017/jns.2020.37 

https://snaped.fns.usda.gov/sites/default/files/documents/FY2023_SNAPEd_PlanGuidance_FV.pdf
https://snaped.fns.usda.gov/sites/default/files/documents/FY2023_SNAPEd_PlanGuidance_FV.pdf
https://doi.org/10.1017/jns.2020.37


SNAP-Ed Data Collection Template User Guide A-1 

Appendix A. Data Entry Decision Point Table 

Enter the decisions for your agency in the “Agency Decision” column for the types of data 
relevant to the project. If the project does not include an approach type (e.g., direct education), 
you can note “not applicable” in the corresponding agency decision boxes. Share the table with 
staff who will enter data for them to reference when completing each data entry workbook tab. 

 
Data Entry Decision Points 

Tab Decision Point Agency Decision 

Sites 

When to update tab 
Example: At the beginning of a fiscal year, 
enter all sites where programming is 
certain, then add new sites once a month; 
when adding new sites, check if you need to 
update any intervention approaches for 
existing sites 

 

DE Series  

When to update tab 
Example: Every other week, add data for 
any newly completed series 

 

How to assign series IDs  
Example: Assign in chronological order by 
when a series began at each program site; 
numbers can be repeated at different sites 
but not at the same site (e.g., series that 
began morning of 10/1/22 at Central 
Elementary is Series 1; series that began 
afternoon of 10/1/22 at Central Elementary 
is Series 2; series that began afternoon of 
10/15/22 at Northern Elementary is Series 
1) 

 

Source for actual counts for ethnicity, race, 
gender, and age; participants should self-
identify these 
Examples: survey, program referral form, 
program signup form 

 

Estimation method for ethnicity, race, 
gender, and age when actual counts are 
unavailable 
If methods are determined at the agency 
level, you can note here that estimation 
methods do not need to be entered into 
column AV 
Example: See Table 1. Sample Demographic 
Estimation Methods 
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Data Entry Decision Points 

Tab Decision Point Agency Decision 

DE Participants 

When to update tab 
Example: Enter data into DE Series and DE 
Participants tabs at the same time every 2 
weeks for newly completed series 

How to assign survey IDs 
Example: Include a data entry staff 
identifying letter, or set of letters, and begin 
with 1 (e.g., AB1); enter IDs in top left 
corner 

Whether to enter race, ethnicity, and 
gender data 
Example: You may want to collect and use 
DE participant data for actual demographic 
counts in the DE Series tab 

Which survey items correspond to 
outcomes entered in this tab 
Example: survey item 3 = column F; survey 
item 4 = column G 

When an outcome has a noncontinuous 
measure, such as with a frequency scale 
(e.g., never, rarely, sometimes, often, 
always), determine if the participant’s 
response meets the guideline for the 
outcome 
Example: See Table 2. Suggested Cutoff 
Points for Meeting Guidelines 

How to enter answer options that are a 
number range 
Example: Cups per day are reported as 0, 1–
2, 3–4, and 5 or more; have staff enter the 
midpoint of number ranges (e.g., 0, 1.5, 
3.5, 5) 
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Data Entry Decision Points 

Tab Decision Point Agency Decision 

PSE 

When to update tab 
Example: Once a month, enter new sites 
that have had a PSE change adopted, and 
review existing sites to add PSE changes 
adopted or maintained, any changes in 
reach, and any notes 

Where to find records on previously 
adopted changes that might be maintained 
Examples: previous annual report or 
internal PSE logs 

Estimate the maximum number of 
participants reached across all maintained 
and/or adopted PSE changes; estimations 
will depend on the type of site and the type 
of PSE changes 
Examples: School-level policy changes 
should affect the number of students who 
attend the school; a system-level change at 
a grocery store for shoppers who use food 
assistance will require customer data from 
the store, or the store’s support, to 
calculate the reach 

Partners 

When to update tab 
Example: Enter monthly, at the same time 
as PSE tab  

Verify a common understanding of how 
staff should identify geographic level and 
contributions 

Social Marketing 

When to update tab 
Example: quarterly for social media 
impressions, annually for reach through a 
survey  

Data sources 
Examples: Contractors or vendors that 
make social marketing buys for traditional 
media advertisements, billboards, and 
transit; social media platforms; or through 
software that tracks across platforms  

How to accommodate if you have more 
than one campaign in a project 
Example: Use Excel formula functions within 
a cell to add data (e.g., =150+250) 

Note: DE = direct education; PSE = policy, systems, and environmental change 
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Appendix B. Data Entry Instructions 

Appendix B provides information on what data to enter and how to enter data into each 
workbook tab: Sites, DE (direct education) Series, DE Participants, PSE (policy, systems, and 
environmental change), Partners, and Social Marketing. 

Sites Tab 

Prepare the Data 

1. Collect the full name and address for each site where you deliver DE or PSE
programming.

Relevant Terms 

 Agency contact: staff who organize program data entry, compile data entry workbooks, and summarize 
data for input into N-PEARS 

 Workbook: Excel file with one or more worksheets 

 Tab: square at the bottom left of the workbook representing a worksheet 

Purpose: N-PEARS collects information on all sites where project activities occurred during the year. Site 
information is linked to the DE Series and PSE tabs. 
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Enter the Data 

Numbered instructions correspond with figure B.1, a screenshot of the Sites tab. 

1. Find the Sites tab.

2. Complete one row for each site where SNAP-Ed
programming was implemented. Social marketing 
campaigns conducted in broader areas (i.e., not specific 
sites) are described elsewhere; do not include those 
areas here. For systems-level and other changes that 
may affect multiple sites in the same way, report each 
site affected. For any site(s) that should remain 
confidential to protect the privacy of SNAP-Ed 
participants (e.g., shelters for survivors of domestic abuse), leave the site name and 
address blank. Include all sites involved in SNAP-Ed activities for the fiscal year in which 
you are reporting. 

3. In column B, select the setting for the site. A project site may be used for multiple
activities, each with a different audience, which would mean it should be classified
under several settings (e.g., a childcare center located within a faith-based
organization). In this instance, enter 1 setting in Column B and enter the additional
settings in column R, Notes. If you select “Other” in column B for the site setting,
describe the setting in column C.

4. If you select “Yes” in column D, identifying the site as connected to a Tribal
Organization, enter the name of the Tribal Organization in column E.

5. Enter “Yes” in columns F–K for the types of intervention approaches that connect to this
site for this project.

6. Enter the address for the site in columns L–Q.

Tip 

When entering new sites 
throughout the year, 
review existing site 
intervention approaches 
and update as necessary. 
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Screenshot of Sites Tab 

Figure B.1. Sites Tab 

 
Note: DE = direct education; PSE = policy, systems, and environmental change 
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DE Series Tab 

Prepare the Data 

1. Each DE series will need an ID number. The ID number will help you link the information you
enter to the DE series that was completed. The data entry decision points provided by your
agency contact will have guidance on how to create ID numbers.

2. Use actual counts for ethnicity, race, gender, and age whenever participants self-
identify, and use estimated counts only in the absence of self-reported data. Surveys are
typically used to capture how participants self-identify. Total counts for race may exceed
totals for other demographic characteristics if participants self-identify as more than
one race.

3. Check the data entry decision points provided
by your agency contact to determine what
estimation method(s) you will use for
participants’ ethnicity, race, gender, and/or age
counts. Use actual counts whenever possible.

4. Table B.1 describes three possible estimation
methods, each using different data sources. You
are not required to use these methods; your
agency may choose to use other methods that
better fit your program.

Table B.1. Potential Demographic Estimation Methods 

Method Example 

Use demographic percentages 
reported by a sample of participants 

 You survey participants in every other series and collect actual 
demographics of 50 percent Black or African American, 45 
percent White, and 5 percent Asian 

 Apply those same percentages to the number of participants in 
series not surveyed 

 Enter counts in the estimated columns 

Use published site-level demographics 

 A school publishes that 60 percent of students are male and 
that 40 percent are female 

 Apply those percentages to estimate 60 percent of your 
participants were male, and 40 percent were female 

For community sites (e.g., farmers’ 
markets, community centers), use 
demographic data available at 
census.gov for the smallest geographic 
area possible, and apply those 
percentages to your participants 

 If the census tract where your adult DE series took place has 10 
percent Hispanic/Latino adults and 90 percent non-
Hispanic/Latino, you can estimate 10 percent of your 
participants were Hispanic/Latino, and 90 percent were non-
Hispanic/Latino 

Purpose: N-PEARS collects the number of SNAP-Ed DE participants to measure a project’s reach. 

Relevant Terms 

 DE series: one or more sessions 
provided to the same group of people 

 Unduplicated: the number of unique 
individuals reached in the series, 
regardless of the number of sessions 
or contacts 

https://www.census.gov/
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Enter the Data 

Numbered instructions correspond with figure B.2, a screenshot of the Series tab. 

1. Find the DE Series tab.

2. Each row represents a completed DE series.

3. Enter the Series ID number in column A. See Prepare the Data, step 1, if series ID needs
to be assigned.

4. Use the drop-down menu in column B to select a site previously entered in the Sites tab.
If the site is not listed in the drop-down menu, first add it to the Sites tab and then
return to the DE Series tab.

5. Enter the unduplicated participant count in column C. SNAP-Ed Plan Guidance defines
unduplicated as “the number of unique individuals reached through the project,
regardless of the number of DE sessions or contacts. Actual counts collected from DE
participants through sign-in forms or other methods should be used whenever possible.
Estimated counts may be used in the absence of data collected directly from
participants” (FNS SNAP-Ed, n.d., p. 82).

6. Participants’ ethnicity (columns D–K), race (columns L–Y), gender (columns Z–AI), and
age (columns AJ–AU) may include both actual counts for participants and estimated
counts for participants when actual counts are unavailable. When actual data are
unavailable, agencies should consistently use the same methods for estimating counts
(see Prepare the Data, step 3, and any decision points provided by your agency
contact).

Numbered instructions correspond with figure B.3, a screenshot of the Series tab. 

7. In column AV, describe all estimation method(s) used to estimate counts (limit
description to 500 words). The data entry decision points provided by your agency
contact may indicate this column can be skipped.

8. In columns AW–AY, select “Yes” or “No” in the drop-down menu to identify which
methods were used to deliver the DE series: virtual, self-directed, and interactive;
virtual, live online; or in person. Some series may use more than one method and will
have two or three “Yes” responses.

9. Use the drop-down menu in column AZ to indicate the type of DE delivered: single
session, series of 2–4 sessions, series of 5–9 sessions, or series of 10 or more sessions.

10. Columns BA and BB collect how many sessions were virtual and in person. If you
selected virtual delivery for either column AW or AX, complete column BA. If you
selected in-person delivery (column AY), complete column BB.

11. Enter the estimated total time in minutes that participants engaged in DE, on average, in
column BC. Example: There were five sessions in the series, each lasting 30 minutes; the
total time in minutes participants engaged, on average, was 150 minutes.
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Screenshots of DE Series Tab 

Figure B.2. DE Series Tab (Columns A–U) 

 
Note: DE = direct education 

Figure B.3. DE Series Tab (Columns A–B and AV–BC) 

 
Note: DE = direct education 
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DE Participants Tab 

Prepare the Data 

1. Each paper survey will need a unique ID number. The ID will help you link the paper
survey to its data entry in the DE Participants tab if needed for comparison. The data
entry decision point document will include guidance on how to create unique ID
numbers.

a. Note: Pre- and postsurveys do not need to be matched to, or paired with, a single
participant. All pre- and postsurveys will be grouped and reported in N-PEARS.

2. Check the data entry decision point document to understand whether to enter race,
ethnicity, and gender data (columns R–T). These demographics could be used on the DE
Series tab either for actual demographic participant counts or to inform estimated
demographic participant counts. If your agency contact identifies a different source for
demographics, you do not need to enter these data in columns R–T.

a. Note: You will need to report participant age because your agency contact will enter
behavior outcomes by age group in N-PEARS.

3. Check the data entry decision point document to identify which survey items relate to
DE Participant tab columns C–P to make data entry easier. In most cases, the survey and
tab will not match completely. The tab will likely contain columns for data you did not
collect on the survey, and the survey may have collected data the tab does not collect.

4. When a survey item is a numerical continuous measure (e.g., cups eaten per day, times
eaten per day), enter the number from the survey for each participant; you do not need
to make additional decisions. Your agency contact will provide guidance if the answer
options are a number range (e.g., cups per day answer options of 0, 1–2, 3–4, 5, or
more).

5. When an outcome has a noncontinuous measure, such as with a frequency scale (e.g.,
never, rarely, sometimes, often, always), you will need to determine if the participant’s
response meets the guideline for the outcome. If it does, enter “Yes” for that item; if it
does not, enter “No.”

a. The SNAP-Ed Plan Guidance provides suggested cutoff points to determine whether a
participant meets a guideline (see table B.2). The SNAP-Ed Plan Guidance also cites
Ryan-Ibarra et al. (2020) as a resource for additional support in determining health
behavior measure guidelines.

Purpose: N-PEARS collects data on individual health behaviors that SNAP-Ed participants report before and 
after participating in DE interventions. 
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Table B.2. Suggested Cutoff Points for Meeting Guidelines 

Outcome Cutoff Point 

Eat more than one kind of fruit throughout the day or 
week More than one kind per day 

Eat more than one kind of vegetable throughout the day 
or week 

More than one kind per day or at least five kinds per
week 

Drinking fewer sugar-sweetened beverages No more than once per week 
Cups of fruit per day Not applicable, enter cups/day 
Cups of vegetables per day Not applicable, enter cups/day 
Times per day fruits were consumed Not applicable, enter times/day 
Times per day vegetables were consumed Not applicable, enter times/day 
Choose healthy foods for my family on a budget At least often 
Read nutrition facts labels or ingredients lists At least often 
Not run out of food before month’s end Never or rarely run out of food 
Compare prices before buying foods At least often 
Identify foods on sale or use coupons to save money At least often 
Shop with a list At least often 

Moderate to vigorous physical activity 

 Under age 5: physically active throughout the day 
 5–17 years old: at least 60 minutes per day 
 150–300 minutes of moderate activity or 75–150 

minutes of vigorous activity per week 
Source: FNS SNAP-Ed, n.d., pp. 84–85
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Enter the Data 

Numbered instructions correspond with figure B.4, a screenshot of the DE Participants 
tab. 

1. Find the DE Participants tab. 

2. Each row represents a participant survey. 

3. First, enter the survey ID assigned to the survey you are entering. See Prepare 
the Data, step 1, if survey IDs need to be assigned.  

4. Next, identify if the survey being entered is a presurvey (i.e., fielded at or before 
the first session) or a postsurvey (i.e., fielded at or after the last session). This 
step is important so data can be summarized appropriately for N-PEARS. 

5. Columns C–P are different behavior outcomes. In Prepare the Data, step 3, you 
identified which items on the survey relate to columns in the tab. If the behavior 
outcome listed in a column header was not included on the participant survey, 
leave that column blank. 

a. Columns C–E and J–P have drop-down answer options of “Yes, met guideline” 
and “No, didn’t meet guideline.” The cutoff for meeting the guideline was 
determined in Prepare the Data, steps 4 and 5. Select “No, didn’t meet 
guideline” when the participant answered the survey item but did not meet the 
guideline. 

b. In columns F–I, enter the number of cups of fruit consumed per day (F), cups of 
vegetables consumed per day (G), times per day fruit was consumed (H), and 
times per day vegetables were consumed (I). 

Numbered instructions correspond with figure B.5, a screenshot of the DE Participants 
tab. 

6. Participant age is entered into column Q. 

7. Columns R–T are optional for race, ethnicity, and gender. Prepare the Data, 
step 2 describes the decision point on whether you should enter data into these 
columns. 
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Screenshots of DE Participants Tab 

Figure B.4. DE Participants Tab (Columns A–K) 

Note: DE = direct education; MT = medium term 

Figure B.5. DE Participants Tab (Columns A and L–T) 

Note: DE = direct education; MT = medium term 
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PSE Tab 

Prepare the Data 

1. The data entry decision point
document will identify how to 
estimate the maximum number of 
participants reached across all PSE 
changes at a site. Reach estimations 
will depend on the type of site and 
the type of PSE changes. For 
example, a change to a school-level 
policy should affect the number of 
students who attend the school. If 
that same school had a second PSE 
change that only affected 
Kindergarteners at the school, you 
would still use the total number of students who attend the school (i.e., don’t add the 
reach for each PSE change together). To calculate the reach of a system-level change at 
a grocery store for shoppers who use food assistance, you will need customer data from 
the store, or you can ask the store to calculate the reach for you. 

2. N-PEARS has 103 PSE change descriptions (appendix C). Before selecting which
change(s) a site adopted, read through all the descriptions because some may sound
similar to each other. If more than one description seems to fit, ask your agency contact
to help identify which description aligns best with the PSE work that occurred at the
site.

3. You have likely already reported what are now maintained changes as adopted changes
in a prior report or recorded in agency paperwork. Make sure you have access to these
records and can identify if the change is still being maintained and which of the 103
possible PSE change descriptions best fits.

Purpose: N-PEARS collects data on PSE changes maintained or adopted in project sites. 

Relevant Terms 

 Maintained: PSE changes previously adopted and 
maintained during this fiscal year with the support of 
staff and/or SNAP-Ed funding 

 Adopted: new PSE changes; changes are considered 
new if they are in a new site or if they are a new type 
of change in a site that previously implemented 
changes 

 Reach: number of people eligible for SNAP-Ed who 
encounter the improved environment on a regular 
(typical) basis and are assumed to be influenced by it 
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Enter the Data 

Numbered instructions correspond with figure B.6, a screenshot of the PSE tab. 

1. Find the PSE tab.

2. Each row represents a site.

3. In column A, use the drop-down menu to select a site previously entered in the Sites
tab. If the site is not listed, first add it to the Sites tab and then return to the PSE tab.

4. Enter maintained PSE change(s) in columns B–M. Appendix C includes a reference table
of the 103 PSE change descriptions to choose from for N-PEARS.

a. Identify which description best fits the change from the table in appendix C and enter
the corresponding ID number into column B: PSE 1 ID. If there were more maintained
changes, continue entering PSE ID numbers into columns D, F, H, and J.

b. Columns C, E, G, I, and K, just after the PSE ID number columns, will autopopulate with
the PSE change description corresponding to the ID you entered.

5. If a site maintained had more than five PSE changes, report ID numbers six and above in
the notes column (M).

6. Enter the estimated reach across all PSE changes maintained in column L. See, Prepare
the Data, step 1 for more on estimating reach.

7. You can enter any additional notes describing the changes into column M, along with
the ID numbers you have already entered for changes 6 and above (limit notes to 100
words).

Numbered instructions correspond with figure B.7, a screenshot of the PSE tab. 

8. For each adopted PSE change, follow the same process as you did for maintained PSE
changes. Identify which description best fits the change from the table in appendix C,
and enter the corresponding ID number(s) into columns N, P, R, T, and V.

a. Columns O, Q, S, U, and W, just after PSE ID numbers, will autopopulate with the PSE
change description corresponding to the ID you entered.

9. If a site adopted more than five PSE changes, report ID numbers for PSE changes six and
above in the notes column (Y).

10. Enter the estimated reach across all PSE changes adopted at the site in column X. See,
Prepare the Data, step 1 for more on estimating reach.

11. You can enter any additional notes describing the adopted changes into column Y, along
with the ID numbers you have already entered for changes 6 and above (limit notes to
100 words).
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Screenshots of PSE Tab 

Figure B.6. PSE Tab (Columns A–M) 

 
Note: PSE = policy, systems, and environmental change 

Figure B.7. PSE Tab (Columns A and N–Y) 

 
Note: PSE = policy, systems, and environmental change 
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Partners Tab 

Prepare the Data 

1. Check to see if the partner you plan to enter
is already in the tab. If it is, update the
existing entry instead of entering again. You
can check by following these steps (see figure
B.8):

a. Go to the “Home” menu in Excel.

b. Select “Find & Select.”

c. Enter the partner’s name in the
popup window. If located, the name will be highlighted in column A.

d. Consider alternate names, spelling, or spacing in the way the partner may have been
entered (e.g., Head Start or headstart).

Figure B.8. Check if Partner Was Previously Entered 

Purpose: N-PEARS collects data on partners that actively contributed to the adoption of one or more PSE 
changes. 

Relevant Term 

 Active partners: individuals or organizations 
that regularly meet, exchange information, 
and identify and implement mutually 
reinforcing activities with SNAP-Ed to 
contribute to the adoption of one or more 
PSE changes 
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Enter the Data 

Numbered instructions correspond with figures B.9 and B.10, screenshots of the Partners tab. 

1. Find the Partners tab.

2. Each row represents an active partner that contributed significantly to the PSE change
work for this project. Include work on PSE changes in all stages. Exclude partners that
are not actively involved in your SNAP-Ed PSE activities.

3. Enter the partner’s name in column A.

4. Enter the partner type in column B. Choose from a drop-down menu of partner types
(see table B.3). Ideally, the partner fits in an identified category; in rare cases, a partner
will not fit in a category and will be identified as “other.” If “other,” is selected, enter
the description of the partner type in column C. Otherwise, skip column C.

Table B.3. Drop-Down Options for Partner Types 

Partner Types 

Agricultural organizations (includes farmers’ markets 
and farmers) Tribal Organizations 

Chefs/culinary institutes Labor/workforce development groups 

City and regional planning and transportation groups Low-income housing organizations (includes housing for 
seniors and people with disabilities) 

Colleges and universities Media/advertising groups 
Early care and education facilities (includes childcare 
centers, daycare homes, Head Start, preschool, and 
prekindergarten programs) 

Organizations that work with people with disabilities 
(other than housing) 

Faith-based groups Parks and recreation centers 
Food banks/food pantries/food recovery organizations Restaurants 
Food stores (convenience stores, grocery stores, 
supermarkets, etc.) Schools (K–12, elementary, middle, and high) 

Foundations/philanthropic organizations/nonprofits Senior centers and organizations 
Government nutrition assistance programs/agencies 
(Federal, State, local, etc.) 

State nutrition and obesity prevention organizations 
and collaboratives 

Hospitals/healthcare/public health organizations 
(includes health insurance companies) Worksites 

Human services organizations Other 

5. In column D, indicate the partner’s geographic level from the drop-down menu options:
State/Territory, Regional, Tribal, or Local. Your agency contact can provide guidance on
how to determine geographic level.

6. Columns E–N are possible partner contributions to PSE activities. They are prepopulated
with “No.” Select “Yes” from the dropdown option where applicable to indicate the
partner’s contributions.

7. If partners contributed to PSE activities in a way not listed in columns E–N, describe
their contribution in column O.
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Screenshots of Partners Tab 

Figure B.9. Partners Tab Screenshot (Columns A–I) 

Figure B.10. Partners Tab Screenshot (Columns A and G–O) 
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Social Marketing Tab 

Prepare the Data 

1. N-PEARS allows for one social marketing campaign to be reported per project. If you
have more than one campaign for a project or receive data separately for different
priority populations within a campaign, you should combine data into one tab. One way
to do this is to combine numbers from multiple campaigns on the tab through an Excel
formula. For example, you might have 200 impressions for campaign 1 on Facebook in
November and 400 impressions for campaign 2 on Facebook in November. Enter
“=200+400” into the cell for November Facebook impressions.

2. Contractors and vendors might have different definitions of reach, engagement, and
impressions. Make sure you enter data in the correct row based on the definitions
provided here, which match N-PEARS.

Purpose: Agencies are required to report campaign impressions by channel in N-PEARS. Agencies are 
encouraged to report reach and engagement if reliable estimates are available or can be produced. 

Relevant Terms 

 Social marketing: the process of combining commercial marketing methods with public health approaches 
to achieve significant, large-scale public benefits 
– Commercial marketing techniques include formative research and pilot testing; paid or public

service advertising; other forms of mass communications, including interactive websites and social
media; public relations or earned media; promotions; and consumer education

– Public health approaches are consumer engagement; community development; public/private
partnerships; and policy, systems, and environmental change

 Reach: the total number of unique individuals exposed, at least once, to campaign materials during a given 
period 

 Engagement: a measure of actions, including comments, likes, clicks, and shares on digital platforms 

 Impressions: the total number of times content was displayed to an audience during a given period 
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Enter the Data 

Numbered instructions correspond with figure B.11, a screenshot of the Social Marketing tab. 

1. Find the Social Marketing tab. The tab is set up to enter impressions, reach, and several
metrics of engagement (i.e., comments, likes, clicks, shares, engagement score) for 12
social marketing channels your campaign may have used.

2. Rows 3–14 list 12 social marketing channels. The 12 social marketing channels are
repeated down the tab, with each set of rows collecting data on a different metric (i.e.,
impressions, reach, comments, likes, clicks, shares, and engagement score).

3. Columns B–N collect data by time period for each channel on each metric that can be
reported in N-PEARS.

4. The combination of rows 3–14 and columns B–N, identified as cells B3:N14, collects data
by channel and time period for Impressions.

a. In cells B3:B14, enter the time period (Monthly, Quarterly, Annually) for channels used
in the social marketing campaign that will have impressions data to enter throughout
the year. Select N/A in column B for channels not used in the social marketing campaign.

5. Enter data for all 12 channels into cells O3:O14. If a channel is not used in the social
marketing campaign, select N/A from the drop-down menu. If the channel is used and
directs audience members to a website (e.g., through a link in a social media post),
select “Yes.” If the channel is used in the campaign but does not direct audience
members to a website, select “No.”

6. Repeat the process in step 4a for five types of engagement metrics, if they are available
for the channels used in the campaign. (Step 7 is not pictured in figure B.12.)

a. Reach in cells B17:P28; reach also collects the connected data source in columns O–P

b. Comments in cells B31:N42

c. Likes in cells B45:N56

d. Clicks in cells B59:N70

e. Shares in cells B73:N84

f. Engagement Score in cells B87:N98
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Screenshots of Social Marketing Tab 

Figure B.11. Social Marketing Tab (Columns A–Q, Rows 3–14) 
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Appendix C. PSE Change Description Table 

ID 
Number 

Category P, S, or E Topic PSE Change Description 

1 

Nutrition & 
Physical 
Activity 
(PA) 

Systems Nutrition/PA Physical activities to incorporate more culturally 
relevant practices 

2 Nutrition & 
PA Systems Wellness 

Opportunities for parents or youth to participate 
in decision making through a wellness committee 
or other process 

3 Nutrition Policy Breastfeeding Breastfeeding support policy 

4 Nutrition Policy Child Feeding 
Practices 

Policy related to improved child feeding practices 
(e.g., served family style, adults role model 
healthy behaviors, staff sit with children, children 
decide when they are full) 

5 Nutrition Policy Food Access Policy that encourages the establishment of new 
healthy retail outlets 

6 Nutrition Policy Food Safety Food safety policy 
7 Nutrition Policy Gardens Policy related to edible gardens 

8 Nutrition Policy Nutrition 
Policy 

Policy for increasing or improving nutrition 
education or cooking activities 

9 Nutrition Policy Nutrition 
Policy Policy increasing healthy foods and beverages 

10 Nutrition Policy Nutrition 
Policy Policy limiting unhealthy foods 

11 Nutrition Policy Nutrition 
Policy Policy restrictions on using food as a punishment 

12 Nutrition Policy Nutrition 
Policy 

Policy that encourages the establishment of new 
food distribution sites, food banks, food pantries, 
etc. 

13 Nutrition Policy Nutrition 
Policy 

Policy to improve hours of operation of food 
distribution site, food bank, retail, cafeteria, etc. 
to improve convenience of/access to healthy food 

14 Nutrition Policy Nutrition 
Policy 

Policy to reduce portion sizes of foods/beverages 
sold or served 

15 Nutrition Policy Wellness 
Food/beverage or nutrition related policy (e.g., 
childcare wellness, school wellness, workplace 
wellness) 

16 Nutrition Policy Zoning Policy 
Zoning policy for food/beverage outlets (e.g., 
stores, community gardens, farmers markets, 
food distribution sites) 

17 Nutrition Systems Breastfeeding Breastfeeding/lactation community support 
services 

18 Nutrition Systems Child Feeding 
Practices 

Child feeding practices (e.g., served family style, 
adults role model healthy behaviors, staff sit with 
children, children decide when they are full) 

19 Nutrition Systems Competitive 
Foods 

Implementation of guidelines for healthier 
competitive foods options 

20 Nutrition Systems Food Access Acceptance and use of SNAP/EBT/WIC 
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ID 
Number 

Category P, S, or E Topic PSE Change Description 

21 Nutrition Systems Food Access 
Collection or gleaning of excess healthy foods for 
distribution to clients, needy individuals, or 
charitable organizations 

22 Nutrition Systems Food Access 

Food programs (e.g., CACFP, TEFAP, summer 
meals, emergency food, NSLBP) including 
improvements in referral and enrollment 
procedures 

23 Nutrition Systems Food Access Food system transportation options (to increase 
food access opportunities) 

24 Nutrition Systems Food Access 
Improvements in hours of operation for food 
distribution site, food bank, retail, cafeteria, etc., 
to improve convenience of/access to healthy food 

25 Nutrition Systems Food Access Mechanism for distributing produce to families or 
communities (e.g., gardens, or farmers’ markets) 

26 Nutrition Systems Food Access 
Novel distribution systems to reach high-risk 
populations, such as home delivery for the elderly, 
backpack programs, etc. 

27 Nutrition Systems Food Access 

Use of a clinical screening tool for food insecurity 
and/or a referral system to nutrition or healthy 
food access resources (e.g., direct education, food 
bag, resource list, produce prescription) 

28 Nutrition Systems Food 
Procurement Farm-to-table/use of fresh or local produce 

29 Nutrition Systems Food 
Procurement 

Food purchasing/donation specifications or 
vendor agreements toward healthier 
food(s)/beverages 

30 Nutrition Systems Food Quality Free water access, taste, quality, smell, or 
temperature 

31 Nutrition Systems Food Quality Healthy beverage options 

32 Nutrition Systems Food Quality Implementation of guidelines for healthier snack 
options 

33 Nutrition Systems Food Quality Implementation of guidelines on use of food as 
rewards or during celebrations 

34 Nutrition Systems Food Quality Menus/recipes (variety, quality, etc.) 

35 Nutrition Systems Food Quality New or improved standards for healthier eating 
across the organization 

36 Nutrition Systems Food Quality Nutrition standards for foods distributed (at food 
pantries) 

37 Nutrition Systems Food Quality 
Regular (e.g., annual) fundraisers or events 
involving healthy food or decreasing unhealthy 
food 

38 Nutrition Systems Food Quality Use of standardized, healthy recipes 
39 Nutrition Systems Food Safety Food safety practices 

40 Nutrition Systems Gardens 
Mechanism for distributing seedlings and/or other 
materials to families or communities for home 
gardening 

41 Nutrition Systems Gardens Opportunities for parents/students/community to 
access fruits and vegetables from the garden 
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ID 
Number 

Category P, S, or E Topic PSE Change Description 

42 Nutrition Systems Gardens Opportunities for parents/students/community to 
work in the garden 

43 Nutrition Systems Marketing 

Clients have the opportunity to choose at least 
some foods they would like to take from food 
pantries, food banks, or soup kitchens (i.e., a 
client-choice model) 

44 Nutrition Systems Marketing Limits on marketing/promotion of less healthy 
options 

45 Nutrition Systems Nutrition Integrate culturally relevant, healthy, traditional 
foods at food service or distribution sites 

46 Nutrition Systems Nutrition 
Policy Food system/policy council 

47 Nutrition Systems Nutrition 
Policy 

Partners adopt or improve use of a system to 
monitor implementation of food/beverage or 
wellness related policy 

48 Nutrition Systems Professional 
Development 

Professional development opportunities on 
nutrition (e.g., nutrition standards, gardening, 
breastfeeding) 

49 Nutrition Environmental Breastfeeding 
Dedicated lactation space and other 
environmental supports (e.g., refrigeration, 
electrical outlet, sink, chair) 

50 Nutrition Environmental Competitive 
Foods 

Elimination of or reduction in number of 
competitive foods/beverages 

51 Nutrition Environmental Food Access New food bank, food pantry, or emergency food 
distribution site 

52 Nutrition Environmental Food Access New healthy retail outlet 

53 Nutrition Environmental Food Quality 
Decreased space/amount/variety of unhealthy 
options (includes shelf space, number of booths, 
options on menus) 

54 Nutrition Environmental Food Quality Healthier vending machine initiatives (e.g., access 
to healthier foods and beverages) 

55 Nutrition Environmental Food Quality 
Healthy food/beverage defaults (e.g., whole 
wheat bread, salad, or fruit instead of fries, water 
instead of soda) 

56 Nutrition Environmental Food Quality 
Increased space/amount/variety of healthy 
options (includes shelf space, number of booths, 
options on menus) 

57 Nutrition Environmental Food Quality 

Kitchen/food preparation facilities that allow for 
healthier or more appealing options or nutrition 
education (e.g., refrigeration, appliances that 
allow for scratch cooking or cooking classes) 

58 Nutrition Environmental Food Quality Salad bar 

59 Nutrition Environmental Food Quality Storage for fresh produce and other perishable 
foods 

60 Nutrition Environmental Gardens Initiation, improvement, expansion, 
reinvigoration, or maintenance of edible gardens 

61 Nutrition Environmental Gardens Onsite garden produce for meals/snacks provided 
onsite 

62 Nutrition Environmental Gardens Use of the garden for nutrition education 



SNAP-Ed Data Collection Template User Guide C-4

ID 
Number 

Category P, S, or E Topic PSE Change Description 

63 Nutrition Environmental Marketing 
Appeal, layout, or display of meal food/beverages 
to encourage healthy and discourage unhealthy 
selections 

64 Nutrition Environmental Marketing Appeal, layout, or display of snack or competitive 
foods to encourage healthier selections 

65 Nutrition Environmental Marketing Cafeteria/dining/serving areas or facilities 

66 Nutrition Environmental Marketing Flavor station with healthy seasonings or low-fat 
dip added to the lunchroom 

67 Nutrition Environmental Marketing Healthy check out areas 

68 Nutrition Environmental Marketing 
Nutrient labeling (e.g., calories, fat, sodium, added 
sugar counts, traffic light color-coding) on menus, 
vending machines 

69 Nutrition Environmental Marketing 
Ongoing, point-of-decision prompts to make a 
healthy eating behavior choice (could include 
signage, taste tests, and other interactive displays) 

70 Nutrition Environmental Marketing Practice that encourages meal service staff to 
prompt healthy choices 

71 Nutrition Environmental Marketing 
Price manipulation/coupons/discounts to 
encourage healthy food choices (including fruit 
and vegetable prescriptions with cost-offset) 

72 PA Policy PA Policy 
Complete streets policy (e.g., bike/pedestrian 
plan, transportation agency scoring criteria 
modified, ordinance) 

73 PA Policy PA Policy Facility shared use agreement for PA 

74 PA Policy PA Policy Policy limiting screen time (e.g., limiting, not using 
as reward, not during mealtimes) 

75 PA Policy PA Policy Policy restrictions on PA as a punishment 

76 PA Policy PA Policy Policy to improve hours of operation of PA 
facilities to improve access/convenience 

77 PA Policy PA Policy Policy to increase time spent doing PA 

78 PA Policy PA Policy Policy to provide incentive to increase time spent 
doing PA 

79 PA Policy Wellness PA policy (childcare wellness, school wellness, 
workplace wellness, etc.) 

80 PA Policy Zoning Policy Zoning policy for PA facilities 

81 PA Systems Active 
Transport 

Complete streets systems change (e.g., street 
design manual, transit system improvements, 
active transportation prioritized in city budget) 

82 PA Systems PA Regular (e.g., annual) PA related fundraisers (e.g., 
walk-a-thon) or events 

83 PA Systems PA Restrictions on use of PA as punishment 

84 PA Systems PA Breaks 
Incorporation of PA into the schoolday or during 
classroom-based instruction (not recess/free play 
or PE) 

85 PA Systems PA Breaks Strategies to decrease screen time 

86 PA Systems PA Policy Partners adopt or improve use of a system to 
monitor implementation of PA policies 
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ID 
Number 

Category P, S, or E Topic PSE Change Description 

87 PA Systems Physical 
Education 

Increased quantity (minutes) of physical education 
(PE) 

88 PA Systems Physical 
Education 

Quality of PE (e.g., activities that increase time 
moving, evidence-based or standards-based PE) 

89 PA Systems Professional 
Development Professional development opportunities on PA 

90 PA Systems Unstructured 
PA Opportunities for unstructured PA time/free play 

91 PA Environmental Active 
Transport Access or safety of walking or bicycling paths 

92 PA Environmental Active 
Transport Addition of bike racks/storage 

93 PA Environmental Active 
Transport 

Complete streets environmental change (e.g., 
street trees, accessibility, buffer/barrier between 
sidewalk and street, crosswalks, intersection 
improvements) 

94 PA Environmental Marketing 

Ongoing, point-of-decision prompts to make PA 
choices (could include signage and other 
interactive educational displays to prompt PA, 
such as walking, stairs, or bicycle paths) 

95 PA Environmental PA Facilities Incorporated PA/reduced sitting during usual, 
ongoing site activities and functions 

96 PA Environmental PA Facilities Access to exercise or recreation facilities 
97 PA Environmental PA Facilities Access to or appeal of stairwells 

98 PA Environmental PA Facilities Access to PA facilities for after-hours recreation or 
shared use 

99 PA Environmental PA Facilities PA facilities, equipment, structures, or outdoor 
space 

100 PA Environmental PA Facilities Playground markings/stencils to encourage PA 
101 PA Environmental Recess Opportunities for PA during recess 
102 PA Environmental Structured PA Opportunities for structured PA 

103 PA Environmental Structured PA 
Quality of structured PA (non-PE) (e.g., activities 
that increase time moving, evidence-based 
interventions) 

Note: CACFP = Child and Adult Care Food Program; E = environmental change; EBT = electronic benefits transfer; 
NSLPB = National School Lunch and Breakfast Programs; P = policy change; S = systems change; TEFAP = The 
Emergency Food Assistance Program; WIC = Special Supplemental Nutrition Program for Women, Infants, and 
Children 
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